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5 Game-Changing SEO Tools

For your B2B ecommerce welbsite to succeed, you need to draw in
new customers who are interested in your offerings.

And the best way to do that is with search
engine optimization (SEO), a series of
techniques that encourage search engines
like Google to rank your website higher in the
search results for relevant keywords.

You can dramatically improve the SEO for
your B2B ecommerce website using the built-
in SEO tools provided by your ERP-integrated
ecommerce platform.

That said, there are many other great tools
available that can make your SEO life a lot
easier. And the best part is most of these are
completely free to use.

Here’s a look at some of the best SEO tools
you can find online.

Google Ads

KEYWORD PLANNER
.
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Google Ads Keyword Planner

Google Ads Keyword Planner is a free keyword
research tool that Google makes available as
part of the Google Ads advertising platform.

It's extremely useful for refining keyword ideas
for words and phrases you want to target
because it lets you see how many monthly
searches these keywords get.

For example, let's say you sell lighting
equipment, and you want to rank the
installation videos on your website. You have
a few different keyword ideas: how to install
lighting, lighting installation guide, and lighting
installation videos.

Now, you’ll probably want to rank for all of
these. But using Google Keyword Planner,
you can check each of these phrases to see
how often people actually search them. This
will also allow you to prioritize the keyword
with the most searches.


https://k-ecommerce.com/solutions/k-ecom
https://k-ecommerce.com/solutions/k-ecom
https://ads.google.com/home/tools/keyword-planner/

Additionally, Keyword Planner will suggest
variants on these keywords, some of which
may get more searches than your original
phrase.

Google Keyword Planner only requires a free
Google account to use. However, the first time
you try to access Keyword Planner, Google
will prompt you to set up an Ads campaign.
But it's not actually required to use the tool.

This article shows you step-by-step how to
access Keyword Planner without setting up a
campaign and has a lot of great tips on getting
the most out of it.

Answer the Public

The Keyword Planner
is fantastic = when
you've got some
keyword ideas you’d
like to research.

« (39

ANSWER
THE PUBLIC

But what if you don’t
have any ideas?

Answer the Public can help you there.

With this tool, you enter simple words and
phrases for which you'd like to generate
keywords. Answer the Public will then return
a branching set of results grouped around
searches based on words like what, how,
when, and can:

> What tools do | need to install lighting?

> How do you install lighting on a ceiling?

> When should | replace my indoor lighting?
> Can linstall lighting safely by myself?
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Each of these results represents a search that
people have actually queried. You can then
run the pertinent phrases through Google Ads
Keyword Planner to isolate the most strategic
keywords.

Note that the results you get with Answer the
Public tend to be long-tail keywords, like the
full-sentence questions we see above. If you're
targeting short-tail keywords (for example,
lighting installation), Google Ads Keyword
Planner is a more effective tool.

Responsive Design Checker

Responsive Design Checker is a free tool that
lets you preview how your website’s pages
look on various devices, including laptops,
tablets, and smartphones.

This tool makes it easy

to see any potential

problems with your (_I
site’s . design when T
browsing on mobile, L)
such as images that -

don’t display correctly.

To use it, all you have

to do is enter the URL of the page you want
to check into the toolbar, and you're given
a preview of the page with several clickable
device options.

It's important to note that Responsive Design
Checker works on a per-page basis. If your
website uses multiple templates, you’ll want to
check each of them to ensure that your whole
site is properly optimized for mobile.


https://accounts.google.com/signup/v2/createaccount?hl=en&flowName=GlifWebSignIn&flowEntry=SignUp&theme=glif
https://accounts.google.com/signup/v2/createaccount?hl=en&flowName=GlifWebSignIn&flowEntry=SignUp&theme=glif
https://ahrefs.com/blog/google-keyword-planner/
https://answerthepublic.com/
https://keywordtool.io/long-tail-keywords
https://www.responsivedesignchecker.com/
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LinkMiner

LinkMiner is a free Chrome extension that
checks the sites you browse for broken links.

It goes right in your browser toolbar and
automatically counts the links on the sites you
visit. When you click the tool, it shows you how
many links work correctly and how many are
broken, along with a success rating. You can
then export the results as an Excel file.

While LinkMiner works on any website you
browse while enabled, it's an excellent
resource for finding and repairing any broken
links on your own pages.
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SERP Preview Tool

Want to preview how your pages will look on
Google Search Engine Results Pages? SERP
Preview Tool lets you do just that.

This free tool provides fields for your page’s
title, meta description, and URL. When you
enter text, it displays just like a Google Search
result, allowing you to see exactly what your
prospective customers will see if they find you
in a search.

This is particularly helpful for building keyword-
rich meta descriptions and positioning search
terms strategically. To this end, there’s an
additional window that lets you enter keyword
phrases you want to target.

If those phrases appear in your title, URL, or
metadescription, SERP Preview Tool highlights
them with bold text in the preview. Naturally,
this imitates an actual Google search, where
people searching for those keywords would
see them bolded if they appear in the SERP.


https://chromewebstore.google.com/detail/linkminer/ogdhdnpiclkaeicicamopfohidjokoom?hl=en&pli=1
https://www.portent.com/serp-preview-tool/
https://www.portent.com/serp-preview-tool/

7 Quick Fixes for Bad SEO

B2B commerce SEO usually isn't a hole in one.

The more products you offer and the more
pages your web store hosts, the more work is
involved in optimizing everything. Sometimes,
despite your best efforts, you may find yourself
in the position of having to repair bad SEO.

You should be able to fix the most common
SEO challenges ecommerce businesses face.
Still, you might have to troubleshoot to get to
the root of the problem.

Here’s a quick rundown of the most common
B2B ecommerce SEO issues and how to fix
them.

Find and Repair Bad Links

Broken links are frequently a source of SEO
problems for ecommerce websites. That's
particularly true of outbound links.

Internal links (which point to other pages on
your site) are not typically a problem because
it's easier to catch if your own pages have
gone offline or have some other issue. When
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you want to remove or update a page but keep
the link, you just have to redirect the URL.

With outbound links, however, you may not
be aware when a page you’re linking to goes
offline. If your site only uses a few outbound
links, it may be easy enough for you to
test them routinely. But if you have a lot of
outbound links, it will be easier to use a tool
like LinkMiner.

Ensure Your Pages Are Mobile-
Friendly

Google and other search engines penalize
sites that are not optimized for mobile.

Responsive design is simple enough in theory.
However, a lot of detailed work is involved
in ensuring that your web store provides a
consistent experience across all devices—
desktop, laptop, tablet, and smartphone—as
well as all major browsers your customers
may be using.


https://www.wikihow.com/Redirect-a-URL

Choosing an ecommerce solution with a built-
in CMS eliminates much of the headache of
building a responsive site. Not only do they
generally include mobile-optimized page
templates, but they also offer tools that let you
preview how your pages will look on different
devices.

Curate Your Content

One of the key markers search engine
crawlers use to determine a page’s relevance
is updates to the page. A page may or may
not be relevant if it hasn’t had any updates in
five years. But a page that gets at least a few
updates every year demonstrates an effort to
engage active users.

(At least, that’'s what the search engines think.)

Note that updating your pages doesn’t have
to mean making significant changes to your
content. There's no need to rewrite all your
product descriptions every quarter. It can
be enough to update your website’'s theme
seasonally, for instance.
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Even better, let your customers write reviews
on your product pages. Doing so not only
provides incredible value to your shoppers
but also ensures that your product pages are
regularly updated with unique content (for
free).

Use the Canonical Tag

Duplicate content can pose a challenge to
B2B ecommerce SEO when you have a large
offering of similar products. Writing unique,
keyword-rich product descriptions for fifty
variants of an HDMI cable is difficult if you
don’t have intensive marketing resources.

By using the canonical tag, you can define
just one of these pages as the official version
that the search engines crawl. That way,
other pages with the same content won't be
penalized. If you have many pages with similar
content (like descriptions), you should review
them to ensure you have assigned a canonical
URL.

Sharpen Page Titles and Meta
Descriptions

Your page titles and meta descriptions are quite
literally the first impression that search engine
traffic gets of your web store. Regardless of
the search terms potential customers use to
find you, your site will be listed among many
other websites that rank for the same term.

If you want shoppers to choose your site, you
must engage them with the small chunk of text
the SERPs offer.


https://k-ecommerce.com/blog/solutions/ecommerce/benefits-integrated-ecommerce-platform-with-built-in-cms
https://k-ecommerce.com/blog/solutions/ecommerce/benefits-integrated-ecommerce-platform-with-built-in-cms
https://neilpatel.com/blog/convince-your-customers-to-review-your-products/

How you do this depends on the nature of
the page you’re trying to rank. Take a product
page, for example. If your product is unusual
or unique in some way, you might call attention
to its specific value, e.g., made from 100%
recycled materials.

If it's a popular product, you might invite
shoppers to discover what everyone’s talking
about.

On the other hand, if it's a commonplace
product and you want your page to be
competitive, it might be best to call out specs,
low prices, or special offers.

Whichever approach you take, remember to
identify the strategic keywords you’re targeting
with the page. Weave them into the page
titte and meta description to show the page’s
relevance to potential customers searching for
those terms.

Optimize Your Page Speed

Pages with slow loading times don’t just drive
away customers... they can harm your SEO.
The worst part is, for every extra second it
takes your website to load, your ecommerce
conversion rate drops by an average of 0.3%.

Tools like Pingdom let you test your website’s
loading speed and overall performance from
different locations worldwide. Media-heavy
pages (lots of images and/or video) are often
responsible for slow loading speeds.

Reducing the file sizes of the media on your
pages can give your loading speeds a boost.
A tool like Squoosh can help with this. Also, a
content delivery network (CDN) like Cloudflare
can significantly reduce load times by caching
content on servers around the world.
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Run an SEO Audit

If you have tried all these suggestions and still
aren’t seeing the results you want, you should
consider running an SEO audit of your site.
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An SEO audit isn’'t as intimidating as it may
sound. It's just a comprehensive analysis of
your website’s SEO. It examines all the factors
contributing to your site’s current search
engine ranking, some of which may not be
obvious. This allows you to properly diagnose
the problem(s) and find the best solution.

SEO agencies can perform an audit for your
business. But with just a few tools, you can run
an SEO audit yourself. This article provides
a detailed overview of the audit process and
how to get started performing one.


https://www.portent.com/blog/analytics/research-site-speed-hurting-everyones-revenue.htm
https://www.portent.com/blog/analytics/research-site-speed-hurting-everyones-revenue.htm
https://tools.pingdom.com/
https://squoosh.app/
https://www.cloudflare.com/application-services/products/cdn/
https://ahrefs.com/blog/seo-audit/

Acquiring Backlinks

Acquiring backlinks is one of the quickest and most powerful ways
to improve your B2B ecommerce SEO.

Backlinks, as a quick reminder, are links on
other websites that point back to your site.
Google and other search engines interpret
these links as a vote of confidence. By linking
to you, the other website tells the crawlers,
“This page is a reliable source of relevant
information.”

Naturally, a lot depends on the reputation of
the page providing the link. For instance, a
link to your website from a popular site in your
niche is extremely valuable. By contrast, a link
from a website that hasn’t been updated in a
few years will be much less beneficial. And if
most of your links come from pages like this, it
can hurt your website’s ranking.

This touches on the key challenge of
backlinking as an SEO tool: You have limited
control over when, where, and if other websites
link to yours.
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While you can access your web store’s
content management system to optimize
page elements any time you want, backlinking
generally depends on other website owners.

Can’t you just ask these other site owners to
link to you? Of course. But, as with every other
aspect of B2B ecommerce SEO, there are
best practices that you should observe when
requesting and acquiring backlinks.

Backlinking From Other Sites You
own

If you own one or more other websites, they
can sometimes be a valuable source of
backlinks. How much value depends on the
nature of the website. If your web store sells
kitchen supplies, a recipe blog will provide a
much richer opportunity for relevant backlinks
than a popular music blog.


https://backlinko.com/high-quality-backlinks

Bear in mind that the same rules always apply
when it comes to the quality of the linking sites.
You should ensure that you regularly update
any other websites linking to your store, check
them for broken links, and observe all the other
optimization factors we’ve discussed.

It's also critical that any sites you use are valid,
human-friendly sources of relevant content.
In the past, it was possible to set up a series
of fly-by-night sites (for example, using free
WordPress accounts), then post a few pieces
of linking content on each to create dozens of
links leading back to the site you were trying
to rank.

With modern search engine algorithms,
the low value of all these propped-up sites
pointing to your online store would confer little
to no benefit. Depending on the search engine
crawlers’ assessment of the other pages, it
could even have a negative impact.

Link Exchanges

Moving on to websites that other people own,
a link exchange is one of the simplest ways to
acquire backlinks for your ecommerce SEO.
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In essence, this consists of reaching out to
another website owner and requesting an
exchange of backlinks: They link to you, and
you link to them. They may or may not be
willing, depending on the nature and quality of
your website.

As a general rule, linking to your page should
have a tangible benefit for them. As a result,
this may not be the best strategy when you're
first starting out. Once your website gains
some traction, other site owners will be more
interested in a link exchange and may even
reach out to you with requests.

You can also check out large link exchanges,
where many websites are linked together
through a central organization. Joining
these exchanges involves registering your
website with the central organization, which
then provides you with a unique HTML code
that you insert into your website. This code
displays banner ads on your site that link to
other member websites in the exchange. At
the same time, you provide banner ads for
your own site, which feature on these other
member websites.

There are a lot of factors to consider with large
link exchanges like this. Are the other sites
connected by relevant subject matter? Are
they a natural fit with your business and your
industry? Visually, do the banner ads integrate
well with your site? Are your competitors
members of the exchange? And how well do
the member sites rank?

You’ll want to consider each of these questions
carefully before joining an exchange.


https://www.mostlyblogging.com/link-exchange/

Sharing Content

Beyond a simple link exchange, sharing
content is one of the most powerful ways to
generate high-value backlinks.

There are numerous ways to do this and many
types of content you can share. For example, if
you have a YouTube channel, you can provide
links to your website in the descriptions of
videos you post.

Video is a powerful conversion tool, and
depending on the nature of your business,
you could post a wide variety of relevant
videos. Video testimonials and reviews from
satisfied customers are always an excellent
choice, but you could also create videos
for product assembly, installation, use, and
troubleshooting.
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If youre a subject matter expert in your
industry, you can create valuable, engaging
content around your area of expertise. Guest
blogging can be one of the most effective ways
to get backlinks from well-ranking websites.
However, just as with a link exchange, the
articles or blog posts you share will need to
bring real value to the site owner and their
audience.

Various online communities can also be a
reliable source of backlinks, but the same
caveats apply. Many online forums have strict
rules about when, if, and how often you can
post links to your own website. The links you
post should be relevant to the conversation
where you post them. Spamming the site
with links to your product pages is usually the
fastest way to get banned from a community.


https://medium.com/technical-excellence/100-fantastic-websites-to-share-your-content-for-free-70edefb946c1

Black Hat SEO (Don't Try This at Home)

We have looked at many strategies for
improving your B2B ecommerce SEO, from
fixing links to boosting your loading speed.
All these tactics have proven to improve your
search engine ranking. They're all examples
of white hat SEO.

White hat SEO consists of legitimate tactics
that search engines approve of when it comes
to improving your ranking. These tactics evolve
over time as search engines change, but the
principles remain the same.

However, as with any technology, there
are sometimes loopholes that people try to
exploit. These tactics are known as black hat
SEO. Using them can hurt your search engine
ranking or even get you blocklisted.

Here are some of the worst tactics to avoid.

Keyword Stuffing

Keyword stuffing refers to creating content that
uses an abnormally high volume of targeted
keywords. The result is noticeably repetitive,
robotic text.
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For example, if you wanted to keyword stuff
the phrase “deals on shoes,” you would create
content filled with sentences like:

“If you're looking for deals on shoes, we have
all the best deals on shoes right here on
our deals on shoes website—the best deals
on shoes website to find deals on shoes
anywhere.”

Often, keyword-stuffed pages will contain
content for numerous search phrase variants,
as well (like “deals on sandals” and “deals on
boots”).

Keyword stuffing ceased to be effective
once search engines prioritized links when
determining relevance. Adding targeted
search phrases to your page content is
still important, but search engines penalize
websites that overuse them. Remember, the
user experience should always be the guiding
principle.



Hidden Text

Hidden text is page text hidden from the
reader but visible to search engines. It differs
from meta descriptions and other back-end
elements in that the latter are meant to help
the search engine crawlers understand the
page. Hidden text, however, is intended to
mislead them by appearing to be part of the
page’s main content.

A common method of adding hidden text
to a page is using a white font on a white
background. This makes the text invisible to
the reader (unless they happen to select it),
but the search engines will just treat it as part
of the content.

This is designed to let site owners get around
the user experience rule when keyword-
stuffing their pages, among other things.

From the reader’s standpoint, the page offers
engaging content because the keyword stuffing
is hidden. But search engines apply the same
penalties to the hidden text as to the rest of
the content. And because hidden text is itself a
black hat tactic, it can incur additional penalties
even if no keyword stuffing is involved.

Cloaking

Cloaking is another method whereby a
website’s human visitors don’t see what the
search engine crawlers see. In this case,
however, the website loads entirely different
content for the search engine—essentially, a
whole different version of the page. The end
result is that the human visitors never see the
version of the page that the search engine
actually crawls.
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Typically, this is done by presenting different
content depending on the IP address or User-
Agent HTTP header of whoever is accessing
the page. That's no different than showing
different content based on geographical
location (like country-specific versions of a
website). Except, in this case, only the search
engine crawlers see the alternate version.

Paid Links and Link Farms

While link building and exchanging links are
crucial components of B2B ecommerce SEO,
search engines consider paying for links a
black hat tactic.

Naturally, search engines won’t always know if
money has changed hands. But often, the paid
link will appear as some form of advertisement
rather than as useful, relevant information.
Website owners who gain a reputation for
buying and selling links end up incurring
penalties.

Another form of link abuse is link farms. These
are essentially networks of sites—sometimes
hundreds or thousands—each containing
links to every other website in the network.
Link farms are often created using special
automated programs.



Private Blog Networks

Related to link farms are private blog networks,
or PBNs. Free accounts with blog platforms
like Tumblr and WordPress make it easy to
create new sites.

Previously, site owners could quickly throw
together a series of three-post blogs, all
loaded with backlinks to their main website.
However, these fly-by-night blogs usually had
minimal value for the readers who found them.
As such, modern search engine algorithms
penalize private blog networks like this.

The quality of a site linking to you is arguably
more important than the link itself. When you
have a lot of backlinks coming from low-value
pages, it lowers your search engine rank
overall.
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Page Swapping

With page swapping, a site owner builds a
page with content to rank for a particular search
term. Then, once the page ranks sufficiently
highly, the site owner swaps out the content,
replacing it with something totally different.
This allows the new content to benefit from the
previous content’s ranking until the page gets
indexed again.

The obvious effect is a bait-and-switch. People
searching for the term the page initially ranked
for will find it but won’t see the content they
were expecting.

The problem isn’t always that the new content
is irrelevant. But if a page ranks for “how to
grow tomatoes” based on a step-by-step
article, people reading it will feel deceived if
they find a sales page for discount tomato
seeds instead.
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